ENERGY STAR. The simple choice for energy efficiency.

U.S. Environmental Protection Agency’s (U.S. EPA):

ENERGY STAR Commercial Food
Service Stakeholder Workshop

Before taking your seat, please:

« Signin

* Find a seat around the table before
the perimeter of the room
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ENERGY STAR. The simple choice for energy efficiency.

ENERGY STAR

Today’s Objective

Build relationships for leveraging the ENERGY STAR brand,
tools, and partner network to influence more customers to
purchase energy efficient equipment.

Topic’s we’ll explore:

« The ENERGY STAR Advantage for Commercial Kitchens

« What it Looks Like to Leverage ENERGY STAR in the CFS

Marketplace

« Connecting Utilities and the CFS Distribution Channel

through Midstream Rebates

EPA
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Introductions

Maureen McNamara, U.S. EPA
— ENERGY STAR Utility Sector Lead

Tanja Crk, U.S. EPA
— Future ENERGY STAR CFS Lead

Carly Burke, ICF

— ENERGY STAR CFS Marketing and
Outreach

— ENERGY STAR Southwest Utility Liaison

Adam Spitz, ICF

— ENERGY STAR CFS Product
Specification Development

EPA
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Special thank youl!
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ENERGY STAR

Roundtable of Introductions:

Share your name, organization, and title

EPA 5
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ENERGY STAR

The ENERGY STAR Advantage for
Commercial Kitchens

EPA
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ENERGY STAR’s Value in the Marketplace

ENERGY STAR

EPA

ENERGY STAR

MORE THAN NEARLY IN THE PAST YEAR,
/ / /
0 0 0

RECOGNIZE THE UNDERSTAND PURCHASED ENERGY

ENERGY STAR® LABEL WHAT IT MEANS STAR-LABELED PRODUCTS

OF THESE PURCHASERS

ﬂ were influenced n are likely to recommend
'4 /l] by the label in 80 /0 ENERGY STAR
their decision to a friend

Full report at energystar.gov/awareness.



http://www.energystar.gov/awareness
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EPA

Market Value of ENERGY STAR Buildings
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| ENERGY STAR

Interesting Findings from Non-Federal Sources

Precourt Energy Efficiency Center, Experiments with Appliance
Choice:

« ENERGY STAR label increases the activity in the nucleus
accumbens, part of the brain’s “reward pathway” associated with
positive emotions (as evaluated using Functional Magnetic

Resonance Imaging or FMRI).

« Reward pathway activation while evaluating an appliance (e.g.
CFL light bulb) positively predicts purchasing both with FMRI and
in 1,550 person nationwide sample.

< FPA  Source: https://peec.stanford.edu/research/experiments-appliance-choice. 9


https://peec.stanford.edu/research/experiments-appliance-choice

ENERGY STAR. The simple choice for energy efficiency.

Interesting Findings from Non-Federal Sources

JD Powers, 2016 Utility Products and Services Study as reported in
AESP 2016 Magazine:

« Customers who participate in energy efficiency-oriented
programs are much more satisfied with their utility.

« Overall Customer Satisfaction Index (CSIl) for those who received
a rebate for an ENERGY STAR-certified appliance was 750
compared to average CSI of 663.

\?fEPA Source: http://c.ymcdn.com/sites/www.aesp.org/resource/resmar/AESP Magazine 2016.pdf. 10



http://c.ymcdn.com/sites/www.aesp.org/resource/resmgr/AESP_Magazine_2016.pdf
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ENERGY STAR

What do you all think?

How can we leverage ENERGY STAR awareness in
residential products and commercial buildings to
create momentum for CFS equipment?

EPA 11
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ENERGY STAR Commercial Kitchen Equipment

ENERGY STAR certification for nine
commercial food service product

categ ories.
Y D iS hwas h e rS ENERGY STAR. T?:,Iimp\e(;howce for energy efficiency.
[—] Today,
° % this little blue label
Fryers Bmiem] - does all the hard work
H of certifying outstanding
¢ Grlddles energy. efficiency in:

« Hot Food Holding Cabinets
* |ce Makers

« Qvens

« Refrigerators and Freezers
« Steam Cookers

« Coffee Brewers

wEPA 12
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ENERGY STAR

Raise of Hands

Who here has participated in an ENERGY STAR
specification development process?

wEPA 13
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ENERGY STAR

ENERGY STAR Specification Development Process

Identification and '
Stakeh O I d er In p Ut Validation of Test AsBeTble
Procedures ata Release Draft
Specification;

Host Stakeholder

Meeting
Release
Subsequent Drafts;
Host Stakeholder

Analyze
Savings Potential

and Consumer
Industry da‘ta Payback
needed to Complete
Marketand
ex p I ore new Engineering

Specification,
when needed

Meetings
Analysis
ENERGY STAR o
categories Specification PostDrafts and
Development Comments o
Website
Revise CYCIe

Monitor Market Comment

Developments on

Energy and
Performance &
MarketResponse To

Brand Owner . ,
ENERGY STAR Partners Begin SpfeC|ﬁcat|on
- Effective (new spec)
Certifying . :
Products or Specification
Transition Begins

,:-"EPA (revised spec) 14

Issue Final Draft
Specification for
Stakeholder

Finalize
Specification
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ENERGY STAR Tools & Resources Each product

_ category has
COMMERCIAL DISHWASHERS o Find and Compare Products buylng guidance, a

Find product models hat have sell sheet, and is

BUYING GUDANCE Food Service Newsletter—Fall earned the ENERGY STAR and
compare features, savings and

//\ more to optimize your purchase. Searc h ab I e O n
— the certified
Commercial Fryers wmisommisines p roduct list.

SPECIFICATION

Commercial dishwashers are used in aimost al establishments that use non-
disposable dishes, glassware. and utensiis, such as festaurants, bars. schools,
haspitals, nursing homes, churches, and institutional cafetenas. The commercial

dishwasher is able o clean and sanitize a high quantity of kitchen wares in a very
short time by utizing hot water, soap, rinse chemicals, and significant amounts of
energy. Size requirements for commercial dishwashing machines can be
calculated by estimating the number of individuals served by the food semvice

m Fall 2017 Specification Updates

I A R e T e L D ey G sonor -y
is most suiled for  faciily. L52Sming Soecitcanin crarges Sod menege 10 IvErsa o ENERGY STAR GEmted Soducs Filter Your Results 132 Records Found Brand Name Y14y
Recent an ocoming specitation sctvites i
- ENEROY 1TAR Commerit e Matar VLG
Commercial dishwashers that have eamed the ENERGY STAR are on average 40 percent more energy- and waler- | * ENERGY 1TAR Commaroa icnwashars V30 [iter by keyword |
o ekt st b Rk
efficient than standard models. e e Anetsberger LLC - AEH18 1 compare
Lowrm e v
. Type. Large Vat Fuel Type Electric
High and low termp siationary rack machins undercourler, singe tank door type; ot pan, and uiensi; and R S— W e Width (n). 18 Shortening Capacity (1s); 90
glasswashing) and conveyor machines (rack and type, single and muit all eligible for the Complimentary Materials b Largevar (40) Energy Use (idle Energy Rate) (Watts): 1059
wmnwﬁebm taurants. erd instdonal ) Split Vat (4)
ENERGY STAR. Ceriified models must meel maximum waler consumplion requirements during the final rinse and use: ) Standard Vat (88)

less energy while idiing betwes ® Do not filter

Related Informatio

Brand Name®
| () Anetsberger L
ENERGY STAR Guid () Electrolux (1)
- Equipment Savings Facl Sheel (PDF, 478MB) save businesses an average () Frymaster (20)

LEARN MORE AT

Find Product Rebates & Other Special Offers Qystar.gov

BENEFITS OF ENERGY STARS CERTIFIED COMMERCIAL FOOD SERVICE (CFS) EQUIPMENT
Commercial Fryers

; " Commarcio ot v st NERGY STAR s ST T
~ 1 Esrapeni e M
below to find rebates and other ‘Norm the resuls tothe prodsct Eneomna roacon o ROV S o, |
special offers available in your CAIEGOOIES Of NIEMEST IO YOu. ey nnorstva e, T -
P —— EXAMPLES OF ADDITIONAL BENERTTS
Gl 3 Connect to utllity websites for b =
detaks on how to cash in. wat s (181 Mnchos e Countorcp | “u'::__:ml;

ENERGY STAR

Ineligile Prodc:Clossd vt ryers and

or>2binchas wida.

ESTIMATED ENERGY AND C0ST SAVINGS FOR ENERGY STAR CERTIHED MODELS

Enter your zip code to begin. FIND REBATES T

www.energystar.gov/rebatefinder

Incentives available for ENERGY STAR certified fryers range from ENERGY ST Guide for Cafés,
$66-$1,200 Restaurants, and Institutional Kitchens

e Y EP [Rm— e ENERGY STAR
Ny
LY 4 A
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ENERGY STAR Product Data Sets and APIs

ABOUT ENERGY STAR  PARTNER RESOURCES I
¢ P r O d u Ct D at a S et S : G e n e rate ' l The simple choice for energy efficiency.
reports, share and save work, export | Bl roo Tiow womes  Buldnsd pant
data — visit data.energystar.gov T
Certified Products Your source for energy efficient product information
AlCertified Products ~ Howa Product EamstheLabel  SaveEnergyatHome Join Our Product Search

* Product Finder API: Developers
can use data and link to external
databases, build apps, etc.

Languages: English | Francais <« Back to Product Finder

ENERGY STAR Certified Product Data Sets and APIs

H J
*  Keep up with ENERGY STAR’s Product Data Sets HGodcE
;[I (aiddit;on to the consumer pr_?_d\éct
H inders for ENERGY STAR certifie i i i i
data sets: Join ENERGY STAR medels P maiars S0 1oed | APPInCeS Flectones S
" groduct data sets at i oo « Dehumidifiers o Audio/Video « Computers
dg}fy E.I’,‘rfe'%zf;ff’égcg"f;j}]z;z” & :‘9 (Finder) (Dataset) (APY) (Finder) (Dataset) (AP)) (Finder) (Dataset) (AP)
Products AP| G 00g le Grou p to hear Setdalow users o generateavariety |+ ResdentsCothesDers + SetTop Bves - DataCenterStorage
of reports, to create accounts for (Finder) (Dataset) (API) (Finder) (Dataset) (API) (Finder) (Dataset) (AP1)
saving and sharing their work and to el
. export data in a variety of different e Residential Clothes o Telephones o Displays
u d ate S an d C O n n e Ct WI t h formats. EPA offers a guide on how Washers (Finder) (Dataset) (API) (Finder) (Dataset) (API)
to analyze these data sets and create (Finder) (Dataset) (API) o Televsions « Enterprise Servers
data visualizations. . :
« Residential Dishwashers (Finder) (Dataset) (API) (Finder) (Dataset) (API)
developers . e 0 ¢ moges e
- Product Finder API « Residential Freezers Heating & Casliri (Finder) (Dataset) (API)
Developers can accessthe (Emen) (Daknset) (ARY) g e o Large Network Equipment
x\;?n';lauon in these data sets via « Residential Refrigerators « Boilers (Finder) (Dataset) (API)
dataa.energys\ar. v/developers and (Finder) (Dataset) (API) (Finder) (l?a(aset) (4Pl « Small Network Equipment
link to other databases, buiﬁi apps, « Room Air Cleaners * Commercial Boilers (Finder) (Dataset) (AP1)
and more. More information about (Finder) (Dataset) (API) (Finder) (Dataset) (API) « Uninterruptible Power
updates to data sets and EPA's 5 urinces SUBbli
apiroaclohRlxerstonin fs (Finder) (Dataset) (API) (::S:)S(Dataset) (P
; - i
available here. Building Products
e Geothermal Heat Pumps
3 o Roof Products (Finder) (Dataset) (API)
Keep Up with Changes (Finder) (Dataset) (API) « Light Commercial HVAC Other
Want to know about changes to the (Finder) (Dataset) (API) o Electric Vehicle Supply
ENERGY STAR data sets and API? & 5 A e
Want to connect with other ommercia * RoomAir Conditioners
doval who ara ucing the 8012 (Cinder) (Datacet) (AD)) (Finder) (Dataset) (AP])

EPA

Detalls at https://www.energystar.qov/productfinder/advanced.
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ENERGY STAR. The simple choice for energy efficiency.

.
Where to Buy List for == e
The simple choice for energy efficiency.

ENERGY EFFICIENT ENERGY SAVINGS ENERGY EFFICIENT ENERGY STRATEGIES FOR

Deal erS an d Dl Stl’l b U tO I'S products athome newhomes buildings & plants

Did you know? e TS

Certified Products Your source for energy efficient product information

° Dealers and dlstrlbutors Can JOIn aS All Certified Products How a Product Eams the Label Save Energy at Home Join Our Movement Product Specifications Search
ENERGY STAR Partners Commercial Food Service : Dealer & Distributor Store Locator

PartnerSh| p means: Sneak Peak ‘l Enter your zip code to see a list of nearest dealers

Enter your zip code in the and distributors.

' | box below to locate dealers ) Narrow the resuits to the product categories of
and distributors in your area. interest to you.

«  Marketing support and resources

* Leverage the ENERGY STAR logo to
increase sales

3 Contact dealers and distributors via provided
contact information.

« Join a network of over 2,000
manufacturing partners, 2,600 retail

partners, and 700 utilities .- =B Q%/

- Updates on ENERGY STAR products TN T T @ T
to better inform customers Lol N d”
Mesaar Lo Loussvite o o R I\

Evamwie

Home » About ENERGY STAR » Retallers. Join Sprrgle

L
About ENERGY STAR RGY STAR ! e o : .
Ll e WWW.energystar.gov/join i --odn Tl
4 g The links below will take you to Web sites external to the energystar.gov domain. EXT «2
Retailers: Join

Eligible Organizations for Retailers/Etailers:

A retail organization selling, marketing, and promoting ENERGY STAR qualified products. Retail can include retailers, I chains, Filter Your Resu“s Distribution locations for All Thlngs Restaurant
buying groups, and online merchants. If you are a member of a buying group, please contact your buying group headquarters to find out how it is promoting ENERGY
STAR.
l Q A All Things Restaurant Ccontact Information
§| Tobecome a partner with ENERGY STAR: 12609 OH-113 Brad Crow : brad@atrinc.us
Wakeman, OH

1_Downioad and review the ENERGY STAR Partnership Agreement (PDF 738 KB\, Once vou have reviewed fill out the fields on page 1, Sign th
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Dealer and Distributor Toolkit

* Purpose: To arm you with information on
ENERGY STAR, making you the expert on selling
energy efficient equipment.

« How it was created:

— “Shadowed” and interviewed dealers to
understand what information is helpful when
selling ENERGY STAR certified equipment.

«  How to useit:
— Distribute to employees
— Use it during training sessions
— Cobrand it with your logo
— Ask for our PowerPoint version

EPA

LAZL ENERGY STAR® e ‘
&2 Dealer & Distributor Toolkit iy [

Selling ENERGY STAR CFS Equipment

Step 1: Identify the ENERGY STAR Products Avallable

There are nine ENERGY STAR certified CFS product categaries. Click on the product categories below to view the ENERGY STAR sall
shest. The sell sheats contain facts on the specification and the energy / water savings associated with each product, allowing you to
promote ENERGY STAR equipment.

ENERGY STAR ® Refrigerators &Freezsrs  ® Dishwashers @ StsemCookers ™ Fryers  ® Coffes Brewers
Commercial Product
Sell Shoots = Ovens = |ce Makers = Griddies ® HotFood Holding Csbinets

The ENERGY STAR Product Finder will help you develop a list of certified products for your customers’ specific needs. Follow these
steps to determine what ENERGY STAR products ara available within each product category:

How to Use the ENERGY STAR Product Finder: DID YOU KNOW
1. Visitthe ENERGY STAR Product Findar The ENERGY STAR

Product Finderisa

searchable online database

3. Raview tha results and if neaded, filter your results further by “Type,” “Brand Name,” orather | of ENERGY STAR cartifiad
key product features. Optional: Compare up to 4 different products. products. The Product Finder

4, Make informed racommendations about ENERGY STAR certified yourcustomer, | 5 oPated daly

2. Select either Commercial Food Service Equipment or one of the nina CFS product categories.

Step 2: Determine the Customer’s Return on Investment (ROI)
Provida your customar with an estimated operating cost and the potential energy and water savings achievable with ENERGY STAR
certified equipment.
1. Visitthe ENERGY STAR CFS Equipment Calculator.
2. On the first tab titled, “INPUTS,” enter whera the

equipmentwill be used [selact the U.S. average or a
spacific state).

3. Then, enter the quantity of kitchen equipment that your
customer is planning to purchase (all nine ENERGY STAR
product categories are included).

Optional: Fill in the product information (i.e. racks
washed per day, fuel typs, operating days per
year, otc.) or use the default data included in the
Calculator.

4. Click the link at the bottom of the tab and you will be taken to the "RESULTS SUMMARY TAB."

5. Raview tha results and provide your customer with the banefits of purchasing ENERGY STAR equipment: annual savings,
lifecyela cost, return on investment, and quality.

® ENERGY STAR CFS Equpment 1

18
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ENERGY STAR

Before we dive in...

wEPA 19
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| ENERGY STAR

Utility Business Models

 Different types of utility ownership

Municioal Utilit Electric Investor Owned
. I“CI\I/Ipani” "y Cooperative Utility
u “CO—Op” “IOU’!

« Utility services may be bundled (vertically integrated) or
unbundled (deregulated) based on state regulation

Deregulated

transmission lines camy D
electricity long distances S Distribution
distribution lines carry Utility

electricity to houses

power plant
generates electricity

Merchant
Generator

Utility

¥

transformers on poles

step down electricity
Vertically . before it enters houses
g st
up valtage for transformer steps

transmission down voltage
wEPA . : 20
Source: Adapted from MNational Energy Education Development Project {(public domain)
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ENERGY STAR

Hmm...

Why would my utility want to pay me to use less
energy?

EPA 21
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NERGY STA

Why Utilities Run Energy Efficiency Programs &
Why They’re All Different

« |OUs (and some munis and co-ops) are required by a state
utility commission or state legislation to meet voluntary or
mandatory energy efficiency goals, or to provide “least cost
service.”

« Energy efficiency can be less expensive than investing in
building new generation or buying additional power from the
market (and in some cases investing in other electric system
Infrastructure).

— This is referred to as avoided costs.

« Energy efficiency also decreases utility revenues; some but not
all utilities are compensated for those losses.

* There is significantly more funding in electric efficiency than in
gas efficiency programs.

wEPA 22
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ENERGY STAR

How Utilities Decide to Invest in Equipment

Rebate Programs

« Efficient option is well delineated (e.g. ENERGY STAR).
 Energy savings can be quantified with reasonable precision.

« Baseline market conditions are known (e.g., energy consumption of non-
efficient product, market share of efficient/inefficient product).

« Utility investment is likely to influence customer’s decision (e.g. incentive
will reduce initial cost and influence customer to buy more efficient
product).

« After-the-fact evaluation will likely find that the utility program influenced
the customer’s decision and that the associated energy savings are
guantifiable.

* Investment passes cost effectiveness tests mandated by the state’s
utility commission for evaluating the efficiency investments.

* One key parameter in these tests is avoided costs; when there is
excess generation capacity/supply in the market place, energy efficiency
programs have a harder time passing cost effectiveness tests.

EPA 23
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[ENERGY STAR |

Foodservice Industry Map

FOODSERVICE EQUIPMENT MANUFACTURERS

MANUFACTURERS MANUFACTURERS
REPRESENTATIVES REPRESENTATIVES

WHOLESALE

BUYING GROUPS DISTRIBUTORS

DEALERS P OPERATORS

DESIGN

CONSULTANTS

SERVICE &

MAINTENANCE
FRANCHISORS COMPANIES

o

YEF. . 24
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Energy Efficiency Program Terminology

 Utilities focus resources at different levels to influence supply and
demand of efficient equipment

e Terms
Manufacturers Dealers & Operators &
Distributors End-Users
Upstream Midstream Downstream

« Downstream rebates (typically mail-in) targeted at end-users is a
common incentive strategy

 Utilities are transitioning to midstream to engage market actors
up the supply channel and increase participation

EPA 25
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Foodservice Industry Map

FOODSERVICE EQUIPMENT MANUFACTURERS
MANUFACTURERS MANUFACTURERS REPRESENTATIVES \

REPRESENTATIVES »
UTILITIES
WHOLESALE
DISTRIBUTORS /

OPERATORS

BUYING GROUPS

DEALERS >

DESIGN

| B CONSULTANTS
UTILITIES - p—

MAINTENANCE
FRANCHISORS COMPANIES

wEF. . 26



